
Community Networking:
C onsider joining and going to monthly meetings:

o C hamber of commerce

o L ions club

o R o tary club

o E tc. etc. 

D i f ferent employees can each pick a di f ferent venue to have your business represented throughout the communi t y. D ues 

and monthly meetings are minimal to par t ic ipate in these network ing organizat ions.

Meeting Tips:

• D r i ve a di f ferent vehicle to every meeting (especial l y new models)

o M a gnet sign “ Dealership cour tesy car”

o I n v i te people out to see the “ N E W ”  model

o H a ve brochures to hand out

• H a ve as many business cards as there are people attending the meeting.

• G i veaways are always appreciated: I ce scraper, service coupons, key chains, pens

• A s k  for lots O f  business cards that’s why you are there.

• Send a quick e-mail to al l cards collected r ight away.

• S tar t a constant contact or i-contact account for newslet ters.

• H a ve sales people present a l is t of contacts made for reimbursement cost of at tending.

• A s k  everyone to cont r ibute network ing ideas at sales meetings.

• S i t  at a di f ferent table and meet new people each month

• A s k  about sponsoring a meeting?

• G i ve a 10 minute presentat ion on a current top ic of concern. i.e. 



o F i nancing a new or used car (bring your f inance manager)

o H ow to keep your older car on the road longer (help them now, earn their new business later)   B r i ng your 

service manager

o H ow to dress up the car you have now (your par ts dept, J C  whi tney, K e ys tone)

o E mp loyee incent ive programs (discount and L o yal t y)

o L e t  the boy scouts use your showroom for the P i newood derby. P rovide P i z za and pop.

o O f fer new vehicles for parades.

C ommuni t y involvement can be the most cost ef fect ive advert is ing you can do. 


